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For marketing, communication, product and sales teams of For Life certified
organisations.

Communicating about your For Life commitment helps customers, business
partners and consumers better understand the actions and practices
recognised through your certification.

This guide has been designed to help you communicate about those
commitments in a clear, credible and responsible way, particularly in light of
evolving European regulations governing sustainability-related
communications.

It provides examples of wording, guidance and best practices to help you
develop messages that accurately reflect your commitments while meeting
applicable regulatory expectations.

This document is intended to support your communications. However, it does
not constitute legal advice and does not replace the regulatory requirements
applicable to claims and communications.
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