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Ladies and Gentlemen, 

The last months have been very lively at IMO.  The Fair for Life team is working hard on the revi-
sion of the Fair for Life Programme; IMO took the strategic decision to create a strong partnership 
with Ecocert; the Fair for Life website is being improved progressively and the Fair for Life Team 
participated in the Natural Cosmetics Conference 2013 in Berlin.  Read more about these issues 
bellow.  Regards, Your Fair for Life Team at IMO 
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The Bio-Foundation Switzerland, the founder 
and owner of the IMO group, took the strategic 
decision to create a strong partnership with a 
key player of the organic sector. After an in-
tensive period of negotiation with different 
certification bodies, the decision was made to 
cooperate with ECOCERT, which shares many 
of the core values of IMO and provides great 
chances of successful collaboration. IMOswiss 
AG is the only certification body accredited for 
the “Fair for Life Social and Fair Trade Pro-
gramme”; the standard remains in the hands 
of the Bio-Foundation Switzerland.  
 
The new partners will build a powerful network 
with the primary goal to continue their com-
mitment to high quality and to create trust in 

the certified products. Both organisations 
share core values on organic agriculture, 
environmental protection and sustainabil-
ity. „Certification allows to honour and 
value products and services from actors 
which create and assure sustainable ways 
of production, change and development. 
The art of certification, as Rainer Bächi 
said, is not the only purpose but an in-

strument to evaluate the actions for the 
future of the human society“, explained 
William Vidal, CEO of ECOCERT SA. The 
partners aim to continue acting as pioneers in 
their respective fields of activity and to give 
fresh impulses for the organic and fair trade 
sector. 
 
ECOCERT Vice-President Michel Reynaud and 
Chief Operating Officer Philippe Thomazo have 
both been appointed as directors of IMOswiss 
AG. 
 

Going forward, all certificates and attesta-
tions issued respectively by IMO as well as 
agreements concluded by IMOswiss AG 
remain valid and are not impacted by the 
acquisition; contacts remain unchanged.  
ta 
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Fair for Life websiteFair for Life websiteFair for Life websiteFair for Life website    
There are more than 500 "for Life" and 
"Fair for Life" certified products, from A as 
“almonds” to Z as “za´tar”. Explore the 
fascinating world of fair trade products 
with the new list of certified products on 
the Fair for Life website. Browse the list to 
find out which products or product groups are 
certified and who produces them. Click on the 
name of the company to find out more about 
its achievements. Use the following link to get 
to the online product list 
http://www.fairforlife.org/pmws/indexDOM.p
hp?client_id=fairforlife&page_id=certprod&la
ng_iso639=en. 
ta 
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A quick look at the ingredient list of cosmetic 
products shows: Especially natural cosmetics 

contain many ingredients which originate from 
places outside the Western World. An increas-
ing number of natural cosmetics brands strive 
to not only source ingredients like rose oil or 
shea butter from organic production, but to 
also have a close eye on working conditions of 
the people involved in their supply chains.  
Credibility, authenticity and trust were the 
keywords of the 5th Natural Cosmetics Confer-
ence in Berlin. More than 150 participants 
from 11 countries joined the meeting to ex-
change ideas and learn about the recent de-
velopments and challenges of the sector. 
Presentations and discussions by cosmetic 
companies, traders, producers, scientists and 
experts showed that the natural cosmetics 
sector doesn’t only need to walk the talk, but 
also has to proof its commitment to customers 

in a trustworthy way. Because the recent 
years have shown: sustainability has be-
come a buzzword and consumers have to 
be cautious to distinguish green washing 
from true commitment. A solution is of-
fered by labels which are an increasingly 
popular means of earning consumers’ 
trust.  
In order to spread the word for the Fair for Life 
Certification Programme, IMO attended the 
conference as conference partner. Fruitful 
discussions with different stakeholders 
showed two things: the natural cosmetics 
sector is highly affine to social and fair trade 
certification and fairtTrade certified natural 
cosmetics are best practice and will for sure 
be followed by many more companies in the 
time to come. 
leh 

 
 
 
 


